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I. Introduction:  The Canadian Tourism Satellite Account 

[Background information]


Overview of the history and rationale of the Canadian Tourism Satellite Account (CTSA) including the information gaps it intended to address, initial perceived application requirements, and the key technical objectives that shaped the development of the instrument. Examination of selected key concepts used in the Canadian account: the definition of tourism demand, characteristic tourism products or commodities, characteristic tourism industries, tourism gross domestic product and tourism employment.  Examination of the role and function of two key extensions of the TSA -- the Canadian National Tourism Indicators (NTI) and the Canadian Tourism Economic Impact Model (TEIM) – in extending the value, relevance and timeliness of the information to provide policy insights and aid industry decisions. 

II.
Overview of  key economic results 


 Delineate the scope of tourism in the Canadian economy.  Overview of Canadian  tourism specific products (i.e., both commodities and services) and Canadian tourism specific industries as identified and specified in the Canadian TSA. Show derivative aggregate results regarding the significance tourism in the Canadian economy including the traditional volume measures as well as the new industry aggregates including total tourism demand, total international demand, domestic demand, tourism GDP, tourism employment, and ranking of the sector by share of business sector GDP.

 Highlight the differences in the scale of economic activity in the Canadian tourism sector when defined by the TSA verses the Services Sectoral Classification List (W/120), i.e., only Hotels and restaurants, Travel agencies and tour operators, Tourist guides, and Other.  Note the relation of tourism activity as defined by the TSA relative to the four modes of supply (cross-border, consumption abroad, commercial presence and the movement of natural persons) as contained in the services Schedules of WTO Members, i.e. the Canadian TSA  focuses primarily on consumption abroad and domestic consumption but also touches on transactions in the Canadian economy relating to cross border transport of goods and the commercial presence of international firms in the Canadian economy.

III.
Details of structural findings and linkages


Overview of the types and patterns of direct spending in total, by international and domestic visitors. Details of tourism shares of total supply by product class within the sector.  Tourism GDP shares by industry group both within and outside the sector demonstrating the importance of transportation industries, and air transportation to the tourism sector in Canada.  Illustrate the interrelated character of the tourism industries, as well as their relations to other non-tourism industries in terms through the purchase of goods and services from other industries both inside and outside Canada by reference to TEIM results on the transportation and accommodation industries in 1994. 
IV.  Future prospects: expanded measurement and monitoring?

Preliminary examination of proposed and planned further developments on the basis of an the new international TSA standard, expanded definitions of tourism, and new extensions to the TSA such as the Tourism Balance Of  Payments Module and the Tourism Labour Force Module proposed in  TSA:RMF.

_______________________________
01-0634


