S/C/W/349
Page 2

S/C/W/349

Page 1

	World Trade

Organization
	RESTRICTED

	
	

	
	S/C/W/349
26 September 2012

	
	(12-5159)

	
	

	Council for Trade in Services 
	Original:  
English


Communication from Australia 

Suggestions on ICT principles 

Contribution to the Work Programme on Electronic Commerce

The following communication, dated 25 September 2012, from the delegation of Australia, is being circulated to the Members of the Council for Trade in Services.

_______________

1. Australia sees value in further discussion of the Principles for Information and Communication Technology Services (ICT principles) circulated by the European Union and United States (S/C/W/338) in the Council for Trade in Services (CTS). 

2. These bilateral principles form a useful starting point for multilateral discussion. In addition to our consideration of how the principles could function in a multilateral context, Australia considers it would be important to include three additional ICT principles in any further discussions:

(a) Online consumer protection: Members should recognise the importance of maintaining and adopting measures to protect consumers using electronic commerce in order to enhance consumer welfare and confidence in electronic commerce. Members should also encourage cooperation between their respective national agencies responsible for consumer protection on activities related to cross-border electronic commerce.

(b) Online Personal Data Protection: Members should adopt or maintain a domestic legal framework which ensures the protection of the personal data of the users of electronic commerce. Governments should share information on their experiences in protecting the personal data of the users of electronic commerce.

(c) Unsolicited Commercial Electronic Messages (Spam): Members should seek to promote measures to regulate unsolicited commercial electronic messages. Members should, subject to their respective national laws and regulations, cooperate bilaterally and in international fora regarding the regulation of unsolicited commercial electronic messages. Areas of cooperation may include, but should not be limited to, the exchange of information on technical, educational and policy approaches to unsolicited commercial electronic messages.

3. These three principles are aimed at enhancing consumer and business confidence in electronic commerce. A lack of confidence has, to date, been a key factor inhibiting greater growth and development of electronic commerce in Australia and many other Members. 
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