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MEAT CONSUMPTION TRENDS

At the twenty-seventh meeting of the Meat Market Analysis Group, held on 15-16 June 1994,
participants agreed to reply to a questionnaire regarding meat consumption trends on a voluntary basis
(IMC/W/97). The documents containing the replies to this questionnaire are circulated on a country-by-
country basis under the document series IMC/W/-.

AUSTRIA

Question 1

Is meat the major source of animal proteins in your country? How does it compare with other
nimal protein sources such as fish? Have there been any changes in the relation ofthe consumption
of meat and other animal proteins? Why?

At present meat is by far the predominating source for animal protein in Austria. While the
share of meat amounts to approximately 60 per cent (that is 145,400 tons of proteins, from
727 thousand tons of meat per year), the milk share is 33 per cent, while eggs account for 6 per cent.
The consumption of fish (and other seafood) is of rather minor importance, due to the fact that Austria,
being an inland country, does not have a strong tradition in this area.

The share of meat consumption has grown in the past years, while the consumption of dairy
products and eggs remained stable.

Question 2

Which type of meat has traditionally the consumers' preference in your country? Why?

By tradition the consumption of pork prevails in Austria. For instance the share of pork is
regularly twice as high as that of beef (compare data from 1992/93, where 406,500 tons of pork were
consumed as opposed to 146,000 tons of beef). The reason for this, apart from the lower price for
pork, is the easier way in which pork dishes are cooked.
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Question 3

Do meat consumption trends in your country correspond to the general trend described above
(see IMC/W/97), i.e. a shift away from red meat consumption to white meat, in particular poultry
meat? Please provide evidence.

The general trend from red to white meat has been noticed also in Austria. Whereas the
quantities of beef and veal have diminished in absolute numbers after an increase in the seventies and
eighties, a strong absolute and also relative increase could be noticed in the consumption of poultry.

Nutrition:

('000 tons)

_________ __J Beef j V Poultr | Veal ! Pork

1960/61 99.0 22.5 22.0 236.0

1970/71 138.5 63.0 21.5 265.0

1980/81 168.5 83.0 20.5 358.7

1991/92 152.5 109.5 17.5 402.0

1992/93 _ 146.0 118.5 _ 16.5 406.5

Source: Nutrition balance ÖSTAT

Question 4

Which factors among those cited above (see IMC/W/97) (and/or others) affected beef and veal
consumption the most in your country? Please elaborate. For example, the following factors
and their changes are frequently identified as significantly affecting beef and veal consumption:
beef prices; disposable household income; relative prices of other meats; population growth;
age structure of the population; health considerations (including those related with production
methods); product image; animal welfare concerns. What is the role of those factors? What
other factors arc relevant?

The product image of beef and veal is basically a positive one (especially in comparison to
pork). Concerning livestock breeding and also with respect to the health aspects it is superior to pork.
Nevertheless, beef and veal consurmption has decreased during the last few years because of comparatively
lower pork prices. In addition, the cooking (especially of beef) is in most cases more complicated
and a certain quality risk remains.
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Price development: Consumer prices
(AS/kgs.)

1976 1986 1992
Beef "Beiried" 98.86 156.75 203.89

(Roast beef)
Forequarters 59.52 84.70 100.08

Veal Cutlet 151.22 223.50 259.34

Pork Stomach 46.33 57.82 66.91

Cutlet 97.70 106.10 126.13

Roast chicken Fresh 35.04 42.92 47.78

Source: ÖSTAT

Question 5

Is there any relationship between beef trade and domestic beef consumption in your country?
Please elaborate.

While the production of beef approximately doubled in the last 30 years (from 112,000 tons
in 1960 to 217,000 tons in 1991), the consumption for nutrition purposes rose only by half (from
99,000 tons to 152,500 tons), thus creating higher export requirements. As a result exports rose from
19,000 tons in 1960 to 152,500 tons in 1991.

Question 6

Are there any policies or other measures in force directed at affecting beef consumption and/or
retail beef prices in your country? In the affirmative, please describe the type of measures and
the rationale behind them.

Measures concerning sales promotion for beef are basically not aimed at influencing prices,
but are rather to be seen as an image campaign.

Thus there existed for example in 1986/87 and 1992 advertising campaigns limited in time
for beef, that were financed by governmental authorities. Since 1993, marketing measures for beef
and pork are the responsibility of the "Agrar Markt Austria" (AMA). It is planned for the future to
take steady measures such as a quality seal for fresh meat and an increased information campaign for
the companies with the purpose of obtaining higher quality. However there are no measures planned
to influence retail prices.

Apart from these government measures there are other different measures taken by private
producing groups, organizing quality and image campaigns as part of their market policy.
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Question 7

Are there other types ofmeasures designed to stimulating meat consumption (promotion campaigns
in fairs, audiovisual promotion, particular marketing techniques)? For all types of meat or for
a particular type of meat? Please specify.

Austria has taken, as opposed to many other European countries, very few other measures
for the promotion of meat consumption. The AMA is planning, however, increased measures for
the future.

Question 8

Retail trade practices are changing fast in a rising number of countries. Butcheries are being
affected by competition from supermarkets and hypermarkets. Is this the case in your country?
How is it affecting meat consumption in general, and beef and veal in particular? Is meat quality
being affected?

The importance ofsupermarkets and consumer markets concerning meat sales has also increased
in Austria. As a result of its growing importance, the influence on the level of retail prices increases
as well, due to the fact that meat is often used as a loss leader. The increasing competition has led
to a certain pricing pressure, thus having a positive influence on the consumption pattern.

Question 9

Is the catering market an area of expansion in your domestic market? How does it affect the
consumption of the different types of meat?

A certain tendency towards the expansion of the catering market could be noticed in the last
few years - as in the whole area of convenience products. However, the importance of the catering
market for meat sales is rather small and therefore the otherwise existing positive influence on meat
consumption (especially beef) is at present stilI of minor significance.

Question 10

Could you forward to the Secretariat any study/document, official or non-official, which your
authorities believe might be helpful for a betterassessment andunderstanding ofmeat consumption
trends in your country?

No further information provided.


