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I. Introduction:  relevance of current tourism statistics to the evaluation of trade in tourism services


Brief overview of the recent progress made in consolidating tourism statistics: the adoption of the definition of tourism; the approval of: the Standard International Classification of Tourism Activities and of the Tourism Satellite Account: Recommended Methodological Framework; the current work aimed at developing statistics of international trade in services.


Implications of the adopted definitions, correspondence between the currently available statistics on international tourism and the volume and structure of trade in tourism services according to the various modes of supply of such services.

II. International tourism as part of commercial services

Illustration of tourism demand and supply by purpose of visit and mode of transport. 

Comparison between international tourism and the volume of trade in goods and

services at world level and for developing countries.


The relative importance of international tourism for developing countries as an earner of foreign exchange and a contributor to GNP.

III. Composition and growth prospects of world tourism


The market size and regional breakdowns of international tourism today and its foreseen evolution until 2020 as a function of economic, demographic and technological development.


Intraregional, long-haul and tourism destination developments. Changes in the analytical outlook of world tourism: from the classical international approach to the analysis of tourism outputs at local destinations levels. 
IV.  Megatrends and conclusions for developing countries

Opportunities for developing countries arising from the adaptation of their tourism policies to developments in tourism demand, market trends and the requirements of the competitive environment.
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