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5th October 2007

Session: 15 Economic Growth
WTO Public Forum 2007, Geneva

9:00–11:00, Centre William Rappard, CR II 
Session 15: Economic Growth

WTO and SMEs:
What is needed to have a win-win situation?
Eurochambres and EuroCommerce, the European umbrella organisations of industry and commerce, represent sectors with a particularly high share of SMEs.

Small and medium-sized companies stand to be among the main winners of a successful conclusion of the Doha Round. But are the benefits of previous Rounds also tangible on company level? Is there enough awareness among entrepreneurs of the opportunities of the ongoing multilateral negotiations?
And what about negotiators’ and decision-makers’ awareness of the reality of SMEs, their practical problems and needs? Are they translated sufficiently well into useful input to the trade negotiations? 
Eurochambres and EuroCommerce organise jointly a panel that seeks answers to these questions by confronting both perspectives: the reality of trade policy on the one hand, the reality of companies on the other. 
Moderators:


· Dirk VANTYGHEM, Eurochambres, Director International Affairs
· Ralph KAMPHÖNER, EuroCommerce, Senior Adviser International Trade

Speakers:

· Rajesh AGGARWAL, UNCTAD/WTO International Trade Centre (ITC), 
Senior Advisor, International Trading System 
· Piero IACOMONI, Monnalisa (fashion producer, Italy), General Manager

· Peter BERNERT, Brieftaube (fashion retailer, Austria), Owner
· Kees KEIJZER, EU Commission, Delegation Geneva, Head of Section, Trade
· José María CERVERA, Director Internacional de la Cámara Oficial de Comercio, Industria y Navegación de Barcelona

Eurochambres - The Association of European Chambers of Commerce and Industry represents over 19.9 million enterprises in Europe (99% of which are SMEs) through 46 members and a European network of 1,706 regional and local Chambers.

EuroCommerce - represents the retail, wholesale and international trade in 29 European countries. Commerce is the largest consumer-related market service. It generates 11 % of EU GDP and 30 million jobs through 6 million companies, more than 95% of them SMEs.
www.eurochambres.eu   www.eurocommerce.be 
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