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Distrust between Media and the NGOs.

The media sees NGOs as pushing an agenda to simply stay.  We need to cultivate a relationship that is based on mutual trust
Lack of capacity
The Southern media lacks capacity to follow debates in the North which are dominated by mostly western NGos and a few in the South. In the south, this information hardly seeps to the media and by the time it reaches down to the people it is filtered and lacks substance.
Reliance on outside sources

There is also a lot of reliance on Western media to shape the debates and the Southern media is always doing the catching up. Following the trail of, at times, cold news. And being removed from the action that happens in western capitals
Government secrecy

The Governments have been unwilling to share the information on what they are negotiating at times treating it as top secret. This has hampered the flow of correct information to the public and also sparking of debates.  We have cases where government go to this international meetings and do not even come with their own information officers to report back on what transpired. This is unlike in western countries where think-tanks share information with the journalists.  One of the major challenges that I have overcome at a personal level is to get the confidence of the Kenyan officials whom I have met, not in Kenya but in the international meetings. If we had not met here and shared drinks maybe they would treat me differently
Training
I feel there is an urgent need to train a pool of African journalists to exclusively follow the globalization stories from an informed perspective. What we have a general practitioners in a surgery ward, each trying his-her best to save a situation.  This traning should also target rural newspaper bureaus where most of the stories come from and where about 70 per cent of the African populace live.
Changing the Agenda
Global politics do not sell African newspapers. That is a fact. We live in countries where local politics dominate about 40 per cent of the pages, sports 20 per cent, advertising 30 per cent and business news and international news10 per cent. Regretably, most of the globalisation stories are counted as part of business or international news. The competition is severe.  How do we change the agenda?  We must localize the stories by giving them a human face. But that can only be done with increased capacity within the newsrooms which are handicapped already.
Assumptions
One of the assumptions in the West is that Southern media understands the multilateral system of trading. The understanding is disjointed, poor and many do not know which direction the talks are heading or where they are coming from. It is like a driver getting into the steering wheel doesn't ask the passengers where they are going and takes off... Newsrooms are doing a disservice by failing to have a pool of reporters who know the direction to steer the story.
Distractions
Editors when they fail to get the story ask their journalists to look for sideshows. .If a minister is in the thick of a scandal that will be a chance to corner him and that will bean that a potential story on globalization will not see the day.
That problem starts in the making of a docket at the newsroom, editors are looking for splash to sell the paper.
Should we take sides?
Ordinarily, journalists are not supposed to take sides.. .otherwise they are getting accused of playing ball with NGOs or being in the payroll.  But ignoring crucial debates is much more harmful. It is better to take side to trigger debate that stay on the fence and trigger boredom.
As journalists we have to learn that poverty is real. It is not about statistics, it is about people, living, walking, and surviving. It is these people we have to report about and tell them about what is happening in world they do not know.
When super powers met in Berlin to subdivide Africa we were not there, I am glad today that courtesy of Panos, we are global witnesses in debates that shape the world.
It is upon us to fill the cup, I would say the cup has a few drops but the tap is still dripping.
All is not lost, we have the potential to make a difference. A new media that tackles all these issues is possible.

We need an African CNN or Aljazeera that looks at our own issues, our negotiation stands.  Information is power and if the debate can inform national politics then we can say it is global, minus that lets us fight on.
