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MAKING SENSE OF GLOBAL CHANGE


The role of the media in boosting public awareness and debate of trade policy-making – Panos Institute
10.00—11.30am, Room F, WTO public forum, Tuesday, 26 September

WTO decision-making and international trade negotiations: what are the pros and cons of the media’s role?
What challenges face the media, particularly developing country journalists?  How can they be addressed?
 
Speakers

· Richard Waddington (Reuters), chief correspondent, Geneva

· Anthony Hill, former Ambassador of Jamaica to Gatt and WTO and UN, Geneva
· John Kamau, senior reporter, Sunday Standard, Kenya

· Mildred Mpundu, journalist, Zambia

Moderators

· Dipankar de Sarkar, international journalist, India/UK

· Jon Barnes, head of globalisation programme, Panos London

Session plan and key questions

· PART 1: WTO decision-making and international trade negotiations: what are the pros and cons of the media’s role?
· A force for public transparency or a distraction from sensitive tasks?  Making sense of the issues or lost in spin?
· Public understanding and the legitimacy of trade policy – how can independent media coverage help?
 
      PART 2: What challenges face the media and how can they be addressed? 
· Trade talks and the developing country media – what problems and challenges do journalist face?  How can they be met?

· What are the strengths and weaknesses of media coverage, North and South?
· How can journalists make the complexities of trade and development more accessible to the public?
· As public concern and interest in trade grow, who are the key target audiences?  How can they be reached?
 
Resources

· Trading Places – Panos international print features on the Hong Kong summit and the collapse of the Doha talks: http://www.panos.org.uk/global/tradingplaces.asp
· Panos media briefings on international trade negotiations and the politics of trade reform and poverty reduction: http://www.panos.org.uk/global/reportsection.asp?ID=1023
Panos contact – Jon Barnes, head of globalisation programme, Panos London (jon.barnes@panos.org.uk; 
+44 (0)20 7239 7628; mobile: +44 (0)7725 329580) 
Panos  9 White Lion Street London N1 9PD United Kingdom

Tel +44 (0)20 7278 1111 Fax +44 (0)20 7278 0345 Email info@panos.org.uk Web www.panos.og.uk
Panos Limited is registered in England as a company limited by guarantee. Company Number 1937340. Registered Charity Number 297366.
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