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Tourism, third export earnings category in 2015

Two thirds of the activities of the United Nations system take
place in Geneva, making it a key centre of international co-operation
and multilateral negotiation. This is one of the reasons that the city is
often referred to as "International Geneva".
Around 9,500 staff work for the UN family in Geneva, which is the
Source: World Tourism Organization (UNWTO), 2016
largest concentration of UN personnel
in the world.

Tourism matters : here’s why

2015 Int. Tourism Arrivals – World
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Travel and tourism to trade in services (LDCs)

LDC service exports – evolution of travel and tourism
by region 2005-2015
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Travel exports rose by 6% in 2015,
reaching some US$19 billion
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Tourism and the consumer – key trends
“Two major revolutions have marked the last
decades: the travel revolution, which has
positioned tourism as a fundamental element of
our lives, and the boom of new technologies that
have changed the game for many sectors
including tourism”
Mr Taleb Rifai UNWTO Secretary-General

Source: Transportation Sector, by Cris Edren Dela Peña (October 2014).
Available at http://www.slideshare.net/crisedren8884/transportation-sectortourism .

The Three Waves of Tourism & Internet based ICT
1995-2005: Advent of the Web and other Internet based services
marketing to customers in their homes and offices
rapid development of web-based information and booking systems, offered major
new players
2005-2015: Mobile and social expand exponentially
Customers to access information and booking systems whilst travelling to and
within the destination
Reviews, mapping, photos and video come to play key role in trip planning – the
customer is increasingly in control
Major implications for ‘on-the-ground’ services

2015-25: The ‘Internet of Things’ and ‘Living Services’
“a new layer of connected intelligence that will revolutionise the ability of
organisations to offer interesting and increasingly indispensable digital services to
travellers”

Tourism and the consumer – key trends

•

Source: Cisco and its affiliates, referred in The Internet of Things – Accelerate Innovation and Opportunity on top The
3rd Platform (May 2015). Available at http://www.slideshare.net/cun2000vn/internet-of-things-accelerate-innovationand-opportunity-on-top-the-3rd-platform.

Tourism and the consumer – key trends

Source: Amadeus

Mobility platforms

ICT Connectivity - key facts to consider
• The web has developed from a read-and-write only
platform into the Social Web.
• 2000 – 2015 Internet penetration increased almost
seven-fold from 6.5 to 43 per cent of the global
population.
• Yet, four billion people in the developing world
remain offline.
• Of the nearly one billion people living in LDCs, 851
million do not use the Internet. (ITU, 2015)

Tourism and the digital economy
• 95% of people use digital resources to organize a trip, using an
average of 19 websites or mobile applications (Boston Consulting
Group)
• 74% of the respondents mentioned “free wi-fi” as the main benefit
when deciding about accommodation (Tripadvisor)
• By the end of this decade mobile hotel bookings worldwide will
triple, while non-mobile online reservations will rise by only 4%
annually (Deutche Bank)
• The consumer peer-to-peer rental market is worth an estimated $26
billion, with Airbnb alone having more than 600,000 listings across
160 countries. (Deutche Bank)
• Guides and tours: Fewer than 3 % of tour guides with online
presence (WEF, 2015)

Internet and arrivals

Tourism Competitiveness Factors
(WEF 2015)

Tourism competitiveness ranking
WEF Tourism Competitiveness Report 2015

Looking to the Future: Travel Facilitation
• Include travel facilitation as a pillar in regional and
bilateral trade negotiations and agreements;
• Review and streamline current visa processes
including adopting new technologies to speed up
visa applications and move towards an electronic
(e-) visa while strengthening security;
• Reviewing and enhancing border-crossing
processes and security checks at key entry points,
notably at airports.

The way forward: need of ICTdevelopments
for tourism

Tourism destination organisations and businesses to understand
current and emerging technologies that are of primary relevance
for them, in particular:
• Effective use of new technology in marketing, including the
attraction of new markets and customer relationship
management (including the role of social media); and content
acquisition and distribution.
• Technologies will enhance industry performance, through
new business models, increased access to knowledge and
skills, business networking and partnerships, strengthened
sustainability and new applications, including robotics
• Enhancing the experience of visitors travelling to and within
destinations

Implications of ICTdevelopments for tourism
destinations and businesses
For destination organizations, through innovative use of ICT :
• To enhance the quality of experience, through location based
information, interpretation and services
• To ensure that all the players within the destination are ‘connected’,
working together in a seamless way
• To engage and assist all sectors of the industry and the community
in delivering the highest quality of welcome and service.
• To build capacity at the national and destination to connect with
other sectors of the economy of the need and opportunities for new
technological applications in different sectors of tourism
And finally, at the most strategic level:
• To use technology to ensure the sustainability of travel and tourism,
by rapidly reducing the carbon footprint of transport and destination
activities.

Incredible India – an example
The Indian Government has embarked on an ambitious project, with the PM leading, to
transform itself into digitally empowered society and a knowledge economy. The Ministry
of Tourism’s activity within this context includes a wide variety of initiatives including:
• Enriched ‘Incredible India’ website
• Incredible India mobile app with virtual walking tours and audio tours
• Online tracking of hotel classification applications
• Online approval of travel trade service providers
• e-Management of tourism & hospitality institutes
• Rapid growth of e-visas, 266% increase in April 2016
• ‘Clean the Monuments’ Application
• Use of space technology for visualisation of 3D routes for trekking, skiing etc.
• Indian Railways CTC - example of how dissemination, propagation and accessibility
of technology is integral to the country’s development strategy - 15-18 million
transactions per month
• Cabs accessible online - aggregators using own e-wallet service

AMADEUS: CSR policies support ICT
capacity building for hotels
The Amadeus small hotels distribution project:
This technology transfer project enables the professional
distribution of small hotels with scarce resources and access
to technology.
• These small guest houses or bed & breakfast establishments, often
located in rural areas, typically have no access to the professional
sales channels or standard processes of the travel industry.
• The Amadeus small hotels distribution project brings them a
technology platform with which to manage and distribute their offer
online in a professional way. It also gives them access to a network
of Amadeus travel agencies worldwide to sell their offer, hence
expand their commercial reach.
•

http://www.amadeus.com/documents/corporate/corporate_responsibility/social-responsibilityinfographic.pdf

UNWTO Conference on Tourism and Technology,
Nara, Japan - June 2016

…”Technology has a significant direct benefit for
tourism nations, through efficiencies, engagement and
knowledge transfer; and that it is therefore incumbent
that we create a proactive ICT culture & ecosystem
and take a holistic approach in order to create market
awareness, provide location based services and
enhance experience delivery. “
2016, Mr. Vinod Zutshi, Secretary, Ministry of Tourism, India

Some resources…

See UNWTO website http://rcm.unwto.org/content/facilitation-tourist-travel

https://www.weforum.org/agenda/2015/07/connecting-an-unconnected-tourism-industry/
https://www.weforum.org/agenda/2015/09/5-innovations-transforming-the-travel-industry/
https://www.weforum.org/reports/smart-travel-unlocking-economic-growth-and-development-throughtravel-facilitation

Time for Global Action

2017
declared by the United Nations
International Year of
Sustainable Tourism for Development

This is a unique opportunity to advance the relevance
of our sector in global and national agendas, we invite
you all to engage with UNWTO, make the most of this
opportunity and shine a spotlight on tourism!

UNWTO Liaison Office
54 Rue de Montbrillant
(ITC Building)
Geneva
zurosevic@unwto.org
www.unwto.org

